Brand Matters:
Americans With
Higher Incomes
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1in 5 higher income
Americans care much more
about the brands they buy
than they did a year ago;
and they are more likely to
buy from brands whose
values align with theirs
(58% vs. 44% of those with
incomes under $100k).

Is your brand reflecting
their preferences + values?
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38%

of those with higher
incomes trust brands,
compared to 21% of those

with incomes under $100k.

How is your
brand rewarding
trust + loyalty?
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High income Americans
say Al recommendations
influence their brand
decisions (42%), rising
above influencers (38%).

How is your brand using
Al in marketing?

42%
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