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LEARN HOW WE HELP CLIENTS 
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EVOLVING VALUES. EMAIL US AT 
HELLO@EMPATIXCONSULTING.COM



Parents are more likely 
than non-parents to feel 
hope and happiness 
compared to a year ago. 
And they’re more likely to 
be optimistic about the 
economy (38% vs. 29%).

Is your brand reflecting 
their positive attitude?
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Parents are spending more on nearly every category, 
with many taking on debt to do so.

Groceries

Clothing + accessories

Entertainment

Vacations + travel

Furniture + electronics

Vehicles

They are significantly more likely than non-parents to 
care about quality over price (43% vs. 31%).

How is your marketing speaking to this shifting value?
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57%
of parents use AI weekly, 
leveraging it for everything 
from life advice to brand 
recommendations.

Have you optimized your 
content to capitalize on 
parent’s interest in AI?
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